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The Influence of Marketing Mix Factor on Clients’ Decission Making of Out Patient Deparment’s
Service at Sisaket Hospital, Sisaket Provice
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Abstract

The objectives of this study were to (1) study the personal characters of clients (2) study the
level of clients’ opinion regarding Marketing Mix Factor concept; (3) explore priority level of the Clients’
Decision Making on selecting Out Patient Department’s Service (4) explain a relationship of personal
factors and Clients’ Decision Making; and (5) identify Marketing Mix Factors that influence the Clients’
Decision Making. 390 samples by stratified sampling and disproportionate from the clients who visited
thhe Medical, Surgical, Obstretic, and Pedratic Department of the Out Patients Devision were collected.
Self-adminidrated questionnaire was the instrument to collect the data. Mean, Percentage, Standard
Deviaton, Chi-Square, and Peason product moment correlation coefficient, and Multiple Regression were
used to analyze data.

The study results are as follows. (1) Most clients were female, age average 38.46 years, farmers,
income less than 5,000 bath /month, lived in Mueang Sisaket district; revisited the Out Patient
Department’s Service, used in Medical Department and were eligible for the universal health care scheme.
(2) The level of clients’ opionion overall of Marketing Mix Factor was high except the promotin factor was
at the medium (3) Overall of the Clients’ Decision Making for using Out Patient Department’s Services
was at a high level but the timing of service area was medium (4) The personal factors as follows: age,
monthly income, education, and hometown were related to the Clients’ Decision Making (5) The
Marketing Factors of People, Productivity and Quality, Physical Evidence, Place and Service Process were
significantly influenced the Clients’ Decision Making of selecting Health Care Service (R* = 0.684 , p = 0.01).
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